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Why Does a Salad Cost More Than a Big Mac?

Federal Subsidies for Food Production, 1995-2005*  Federal Nutrition Recommendations

Vegetables, Fruits: 0.37% Sugar, Oil, Salt
(use sparingly)

Sugar, Oil, Starch,

Protein: includes
meat, dairy, nuts,
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SERVING WHILE SICK

High Risks & Low Benefiis for the Nation’s Restauranti

Workforce, and Their Impact on the Consumer




International Labor Rights Forum
www.laborrights.org
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